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DETAILED ACTION 
Continued Examination Under 37 CFR 1.114 

1 . A request for continued examination under 37 CFR 1.114, including the fee set forth 
in 37 CFR 117(e), was filed in this application after final rejection. Since this 
application is eligible for continued examination under 37 CFR 1.114, and the fee set 
forth in 37 CFR 1.17(e) has been timely paid, the finality of the previous Office action 
has been withdrawn pursuant to 37 CFR 1.114. Applicants submission filed on July 1 , 
2005 has been entered. 

Response to Amendments 

2. The Action is responsive to the Applicant's Amendments, filed on July 1 , 2005. 

3. As for the Applicant's Remarks on claim rejections, filed on July 1 , 2005, has been 
fully considered by the Examiner, please see discussion in the section Response to 
Arguments, following the Office Action for non-Final Rejection as shown next. The 
claims 1-17 and 28 are pending. 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth 
in section 102 of this title, if the differences between the subject matter sought to be patented and the 
prior art are such that the subject matter as a whole would have been obvious at the time the invention 
was made to a person having ordinary skill in the art to which said subject matter pertains. Patentability 
shall not be negatived by the manner in which the invention was made. 

This application currently names joint inventors. In considering patentability of the claims under 35 
U.S.C. 103(a), the examiner presumes that the subject matter of the various claims was commonly owned 
at the time any inventions covered therein were made absent any evidence to the contrary. Applicant is 
advised of the obligation under 37 CFR 1 .56 to point out the inventor and invention dates of each claim 
that was not commonly owned at the time a later invention was made in order for the examiner to 
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consider the applicability of 35 U.S.C. 103(c) and potential 35 U.S.C. 102(e), (f) or (g) prior art under 35 
U.S.C. 103(a). 

5. Claims 1, 4-7, 9-13, 15-16 and 28 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Rieger, III (U.S. Patent 6,654,800, hereafter "Rieger") in view of 
Kozak (U.S. Patent 6,415,226). 

As per claim 1 , Rieger teaches "defining advertising zones within the geographic 
region" (See Fig. 2, col. 3, lines 16-17, col. 4, lines 11-17 and col. 6, lines 58-61 wherein 
Rieger's defining a neighborhood as a geographical region on geographical maps for 
posting message and advertisement is equivalent to Applicant's defining advertising 
zones within the geographic region). 

Rieger does not explicitly teach "providing geographical database that contains road 
segment, said road segment data represents a road segment located in a geographic 
region". 

However, Kozak teaches "providing geographical database that contains road 
segment, said road segment data represents a road segment located in a geographic 
region" (See Fig. 5 and col. 8, lines 41-48 and 55-59 wherein Kozak's map database 
includes data about roads and road segments in a geographic region is equivalent to 
the Applicant's providing geographical database that contains road segment, said road 
segment data represents a road segment located in a geographic region). 

It would have been obvious to one having ordinary skill in the art at the time of the 
applicant's invention was made to combine Kozak's teaching into Rieger reference by 
including road or its segment data in the geographical region for advertising road safety 
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data to vehicles because both references are devoted to providing geographical regions 
with information and the combined teaching of the references would have enhanced 
vehicle safety due to more specific road segment data is provided in association with a 
better defined geographical region such that the road segment information provided is 
more closely related to the route a vehicle is traveling (Please refer to BACKGROUND 
OF THE INVENTION sections of the two references). 

The combined teaching of the Rieger and Kozak references does not explicitly teach 
"said road segment data comprising data that indicates in which of said advertising 
zones that the road segment is located". 

However, Kozak teaches the road segment data may include or associate other data 
that include or refer to various attributes representing the segment at col. 9, lines 54-60. 

It would have been obvious to one having ordinary skill in the art at the time of the 
applicant's invention was made to further combine Kozak' s teaching into Rieger 
reference by associating advertising data specifically to road segment level because the 
geographical region is closely outlined and the combination of teaching would have 
enabled the advertiser to post advertisement to specific regions, for example, a few city 
blocks and a particular section of a highway (See Rieger: col. 2, lines 34-38 and col. 3, 
lines 16-22). 

As per claim 4, the combined teaching of the Rieger and Kozak references further 
teaches "associating advertising messages with at least some of said advertising zones" 
(See Rieger: col. 3, lines 34-38 and col. 3, lines 16-17 where geographical region is 
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defined in a system for advertisement, and associating information with the region is 
equivalent to Applicant's associating advertising messages with at least some of said 
advertising zones). 

As per claim 5, the combined teaching of the Rieger and Kozak references further 
teaches "storing advertisement message in an advertising database" (See Rieger: col. 
3, lines 16-17 and col. 4, lines 6-10 where posting database storing information for 
posting and advertising is equivalent to Applicant's advertising information). 

As per claim 6, the combined teaching of the Rieger and Kozak references further 
teaches "advertising zones are formed dynamically" (See Rieger: col. 6, lines 58-61 and 
col. 4, lines 1 1-16 where user outlines a neighborhood for creating the geographical 
region and posting messages is equivalent to Applicant's advertising zones are formed 
dynamically). 

As per claims 7 and 13, Rieger teaches "defining a plurality of advertising areas 
located within a geographic region" (See col. 3, lines 47-52, col. 6, lines 58-61 and col. 
Col. 4, lines 1 1-16 wherein Rieger' s a plurality of users connect to the system to outline 
neighbors and create geographical regions for posting and advertising is equivalent to 
Applicant's defining a plurality of advertising areas located within a geographic region). 

Rieger does not explicitly teach "providing geographical database that contains road 
segment, said road segment data represents a road segment located in a geographic 
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region". 

However, Kozak teaches "providing geographical database that contains road 
segment, said road segment data represents a road segment located in a geographic 
region" (See Fig. 5 and col. 8, lines 41-48 and 55-59 wherein Kozak' s map database 
includes data about roads and road segments in a geographic region is equivalent to 
the Applicant's providing geographical database that contains road segment, said road 
segment data represents a road segment located in a geographic region). 

It would have been obvious to one having ordinary skill in the art at the time of the 
applicant's invention was made to combine Kozak's teaching into Rieger reference by 
including road or its segment data in the geographical region for advertising road safety 
data to vehicles because both references are devoted to providing geographical regions 
information and the combined teaching of the references would have enhanced vehicle 
safety due to more specific road segment data is provided in association with a better 
defined geographical region such that the road segment information provided is more 
closely related to the route a vehicle is traveling (Please refer to BACKGROUND OF 
THE INVENTION sections of the two references). 

The combined teaching of the Rieger and Kozak references does not explicitly teach 
the geographic database contains "advertising area data that indicates in which of said 
the road segments are located in said advertising areas". 

However, Kozak teaches the road segment data may include or associate other data 
that include or refer to various attributes representing the segment at col. 9, lines 54-60. 
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It would have been obvious to one having ordinary skill in the art at the time of the 
applicant's invention was made to further combine Kozak' s teaching into Rieger 
reference by associating advertising area data specifically to road segment level in the 
geographic database because the geographical region is closely outlined and the 
combination of teaching would have enabled the advertiser to post advertisement to 
specific regions, for example, a few city blocks and a particular section of a highway 
(See Rieger: col. 2, lines 34-38 and col. 3, lines 16-22). 

As per claim 9, the combined teaching of the Rieger and Kozak references further 
teaches "advertising zones are based on accessibility" (See Rieger: col. 3, lines 16-17 
and 21-22 where mobile users passing through the geographic region for advertising 
would automatically receive the information suggests the teaching of advertising zones 
are based on accessibility). 

As per claim 10, the combined teaching of the Rieger and Kozak references further 
teaches "advertising zones are based driving distances from defined locations" (See 
Rieger: Fig. 4, col. 3, lines 21-22 and the abstract where passing by mobile users 
identifies a point or region of interest and user account latitude and longitude 
information suggests the teaching of advertising zones are based driving distances from 
defined locations). 
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As per claim 1 1, the combined teaching of the Rieger and Kozak references further 
teaches "advertising zones are based driving times from defined locations" (See Rieger: 
Fig. 4, col. 3, lines 21-22 and the abstract where passing by mobile users identifies a 
point or region of interest and user account latitude and longitude information, and 
Kozak: col 8, lines 48-55 where driving time along road segment is calculated and 
included in the database suggests a teaching of advertising zones are based driving 
times from defined locations). 

As per claim 12, the combined teaching of the Rieger and Kozak references further 
teaches "advertising zones are formed dynamically" (See Rieger: col. 6, lines 58-61 and 
col. 4, lines 11-16 where user outlines a neighborhood for creating the geographical 
region and posting messages is equivalent to Applicant's advertising zones are formed 
dynamically). 

As per claim 15, the combined teaching of the Rieger and Kozak references further 
teaches "geographic database is installed in a standalone navigation system" (See 
Kozak: col. 13, lines 60-63 where road identification function is installed as a standalone 
application in a navigation system suggests the teaching of geographic database is 
installed in a standalone navigation system). 

As per claim 16, the combined teaching of the Rieger and Kozak references further 
teaches "geographic database is installed on a navigation services server from which 
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end users 1 computing platforms obtain geographically-related services" (See Rieger: col. 
3, lines 48-53 where users connect to the system by web browsing and served by 
server suggests the teaching of geographic database is installed on a navigation 
services server from which end users' computing platforms obtain geographically- 
related services). 

As per claim 28, Rieger teaches "a geographic region" (See col. 4, lines 12-16 where 
a neighborhood is outlined and created as a geographic region). 

Rieger does not explicitly teach "determining a position of a mobile computing 
platform as the mobile computing platform travels" in a geographic region. 

However, Kozak teaches "determining a position of a mobile computing platform as 
the mobile computing platform travels in a geographic region" (See col. 5, lines 50-52 
where mobile user may indicate starting location or the current position as the starting 
location is equivalent to the Applicant's determining a position of a mobile computing 
platform as the mobile computing platform travels in a geographic region). 

It would have been obvious to one having ordinary skill in the art at the time of the 
applicant's invention was made to combine Kozak's teaching into Rieger reference by 
including road or its segment data in the geographical region for advertising road safety 
data to vehicles because both references are devoted to providing geographical regions 
information and the combined teaching of the references would have enhanced vehicle 
safety due to more specific road segment data is provided in association with a better 
defined geographical region such that the road segment information provided is more 
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closely related to the route a vehicle is traveling (Please refer to BACKGROUND OF 
THE INVENTION sections of the two references). 

The combined teaching of the Kozak and Rieger references further teaches the 
following: 

"dynamically forming new advertising zone associated with the position of the mobile 
computing platform, wherein said new advertising zone not being defined prior to said 
forming step" (See Rieger: col. 6, lines 58-61 and col. 4, lines 11-16 where user outlines 
a neighborhood for creating the geographical region and posting messages is 
equivalent to Applicant's dynamically forming new advertising zone associated with the 
position of the mobile computing platform, wherein said new advertising zone not being 
defined prior to said forming step); and 

"providing the user with a advertising message associated with said advertising zone" 
(See Rieger: col. 6, lines 62-67 where new message which is not yet seen by the user 
is created and posted is equivalent to Applicants providing the user with a advertising 
message associated with said advertising zone). 

6. Claims 2-3, 8, 14 and 17 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Rieger, III (U.S. Patent 6,654,800, hereafter "Rieger") in view of Kozak (U.S. 
Patent 6,415,226) as applied to claims 1, 7 and 13 above, and further in view of 
Taschereau (U.S. Publication 2004/0076279). 
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As per claim 2, the combined teaching of Rieger and Kozak references teaches 
"advertising zone" as previously described in claim 1 rejection. 

The combined teaching of Rieger and Kozak references does not specifically teach 
"defining a hierarchy of said advertising zones, wherein said hierarchy of advertising 
zones includes at least a first layer and a second layer by defining location layers with 
greater detail at the lower layers and less detail at the higher layers". 

However, Taschereau teaches an indication of which of a plurality of layers of 
geographical regions, a particular geographical region is located (See Pages 2-3, 
[0040]-[0049] Wherein Taschereau's geographical regions that encompass other 
geographical regions is equivalent to Applicant's an indication of which of a plurality of 
layers of geographical regions, a particular geographical region is located). 

It would have been obvious to one having ordinary skill in the art at the time of the 
applicant's invention was made to combine Taschereau's teaching with Rieger and 
Kozak references by associating hierarchy of advertising zones with the hierarchy of 
geographical regions because both references are devoted to geographical information 
and advertising. The combined reference would have enabled Riger's advertisement 
system to advertise with hierarchical structure for further organizing advertising 
information with advertising zone structure such that the effectiveness of advertisement 
would have been enhanced. 

As per claims 3, 8 and 14, the combined teaching of Taschereau, Kozak and Rieger 
references further teaches "defining an index that references each of the advertising 
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zones in the first layer that overlap each of the advertising zones in the second layer" 
(See Pages 2-3, [0036]-[0051] Wherein Taschereau's geodis is encompassed by 
geocnt, and they are indexed by ISO code values is equivalent to Applicant's index that 
references geographical regions that encompass other geographical regions). 

As per claim 17, the combined teaching of Taschereau, Kozak and Rieger references 
further teaches "advertising zone data includes an indication of which of a plurality of 
layers of advertising zones, a particular advertising zone is located in" (See Rieger: col. 
3, lines 16-17 and col. 4, lines 12-16 where advertising zone is created; Kozak: at col. 9, 
lines 54-60 where the road segment data may include or associate other data that 
include or refer to various attributes representing the segment; and Taschereau: Pages 
2-3, [0036]-[0051] Wherein Taschereau's geodis is encompassed by geocnt, and they 
are indexed by ISO code values). 

Response to Arguments 

7. Applicant's arguments with respect to claims 1-17 and 28 have been considered but 
are moot on new grounds of rejection. 

8. The prior art made of record 

J. U.S. Patent No. 6,654,800 

K. U.S. Patent No. 6,415,226 

B. U.S. Publication 2004/0076279 
The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 
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9. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Kuen S. Lu whose telephone number is 571-272-41 14. 
The examiner can normally be reached on 8 AM to 5 PM, Monday through Friday. 

If attempts to reach the examiner by telephone are unsuccessful, the examinees 
supervisor, Jean R. Homere, Esq. can be reached on (571) 272-3780. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 
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